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Background

U East & North Herts CCG and Herts Valleys CC@&aunhing the end of the
contract period for the Out of Hours services (including NHS 111) provided
to them

U Before designing contract terms for the new period it is important to
understand what the Hertfordshire public feel about the existing out of
hours services and what they would do if/when they require NHS services
out of hours.

U They have commissioned research wittertfordshire based research
agencyActionPointa I NJ] SGAyYy 3 {2fdziA2ya G2 3l
perceptions and requirements

U The research took place in August 2015
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Out of HourssServiees
ResearchoOhbjectives

¢t2 RSOUSNIXYAYSXOD
U Usage of different services within Out of Hours provision
U What residents do/would do if they require NHS services out of hours
U Types of user of Out of Hours services
U Perception of the quality of different out of hours services

U Relative preferences for different Out of Hours provision
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ResearehwWlethod/1

539 interviews with Hertfordshire residents
in 9 towns across Hertfordshire

Weekend & Weekday,
a mix in each location

August 2015

Interviews of 5 minutes
duration

Interviews face to face
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ResearchwMethad/2

Eligibility for interview

All eliﬁible 18 ¥ears and over

¢ Age quotas were set to
ensure the main users of
Out of Hours services wers

targeted. All must be Hertfordshire residents
N

C Other users of these
services who were not in
these age categories were
also permitted to take part

18-40yrs
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Interview locationsiinHHertfordshire
&
Number of imterviewsiinceach

[Hemel Hempsteaj Hertford | Letchworth | [ Potters Bar I
[ SouthOxhey ] I St Albans I [ Stevenage I [ Waltham Cross [ Watford

539 —
Interviews » :‘Action Point

Ve

Marketing Solutions



SamplerProfite
Gemtler

Female

63%

Base: All residents interviewed539

m Male w Female
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SamplerProfde
Age

Young people & families with young Seniors (one of the two main user
children are one of the two main user groups) made up 2 in 5 (43%) of the
groups 40 % of those surveyed surveyed group
2%
50% - ) 32%
40% 28%
0 17%

30% 12% 11%

20% A

10% A

0%

18-24yrs  25-40yrs  41-64yrs  65-75yrs  Over 75yrs

Note loose age quotas (180s and over 65s) were set to capture those most likely to have used out of
hours services.
Where residents not in the two age groups had used the services they were also eligible for interview
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SamplerProfite
Working statius

/There were significantly higher proportlons\f

GKS F2tft2¢6Ay3 IANRdzLIA| Ay az2YS
A Working full time ¢ Hertford (33%)
A Working part timeg Watford (29%)
A Housewife/husbandc Waltham Cross (23%)
A Students- Letchworth (17%

50% - , Cr)

\A Unemployed- SouthOxhey(16%) /
40% -
17%
20% A
10% -
0%
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SamplerProfile
Ethnicity

[ 93% of the sample were White British / Iris&

93%
100% -
50% A
1% 3% 2% 1%
auw A A L=
0%
White Mixed  Asian/Asian Black/Black 52y Q4 &I y i
British / Ethnic British British to say/NA
Irish group

Base: All residents interviewed539
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SamplerProfite

Ethnicity by Interview Location

O A A N ) K

White British 100

Mixed Ethnic 2 2 2 3 3 1 - 1

arp

Asian/Asian 3 2 6 3 11 3 - - 5
British

Black/Black 2 - 6 10 3 1 - g 2
British

52y Qi ¢ - - - - 3 - - - 2
say/NA

The mosteetimiedidtiverserinteiview locationsabased on
those interviewed , wetesSotlilDxheyand RatiersiBar
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SamplerProfile
SedialClassifiaaiion

36%
40% -
29%

O/ _
30% 21%
20% - 14%
10% A

0%

AB C1 C2 DE

- T h

Base: All residents interviewed539 Q
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Note: Quotas were not set for social classification. An explanation of social classification can be seen in the appendix Marketing Solutions
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- 4. Profile ofusers 000Ut of Hours services

The QutcofiHoursiuser

Used out of Hours services in the last drths

| f not usedéeé. .

EVER Used out of Hours services
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The QutofrHoursiusern/1
All sample

Used of hours services*
In the last 12 months

v

28%

Base: 539

Male FEemale

52% 61%

* For you or one of your family

EverUsedof hours services*

v

39%

Base: 229
those who had not used OOH in last iths

Male FEamale

38% 40%
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Used of hours services* .
In the last 12 months EverUsedof hours services

v v

18-40s Over 65s 18-40s over 65s

Base: 214 Base230 Base 91 Base 134

57% 42% 30% 45%
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